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CALENDAR DESCRIPTION

MARKETING AND SALESMANSHIP MKT 108-6
Course Nare Qour se Nunter

PH LAY GALS

The main enphasis of this course will be on retail
sal esmanship with practical experience in the selli n?
pr ocess. I n addition, purchasing, inventory control,
pricing and discounting etc. will be studied to give the
student broad know edge in the fundanental aspects of retail
sal es. Qustoner relations will be an integral part of
this course. Credit managenent and col |l ection of accounts
will also be I|earned.

METHID OF ASSESSMENT (GRAO NG METHD) :

Tests (3). . . . . . 25% each = 75%
Retail Semnpar = ANN = AAX
*(dass preparedness == = 10% =10%

100%

* (O ass preparedness evaluation will be determned by
such criteria as:

(a) Student's answer(s) to homework questions

and assi gnment s. o _
(b) ppgul ar atte™ dance to be able to participate in
Asigrunento and answer questions in class.

Retail Sem nar Wrking in pairs of two, students wl|
select a semnar topic froma |ist provided
In class. Sem nar presentations will begin

the week of January 23rd and continue each
Friday class until all students have

taken part. Each presentation will be a
m ni rumof 30 mnutes w th any renaining cl
time for questions and di scussion.
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Met hod of Assessnent (grading net hod):

Tests: Students mssing any tests will receive a
zero for that particular test. The exceptions
bei ng# nedi cal reasons, jury duty, faml
ber eavenent etc. where consideration will be
taken into account in regard to a re-wite.
Late assignnents w || be downgraded.

A = 85-100%
B=70- 84%
C = 55- 69%

A suppl enentary test (covering the entire senestei
vvorkg) may be allowed only at the end of the
senest er. TO QUALI FY, A STUDENT MJUST HAVE A
40% AVERACE. A pass 1n the supplenentary wl |
result 1n a C grade.

* semnar presentation included

TEXT; | NTRODUCTORY MARKETI NG A RETAI L PERSPECTI VE,

Tal | er
MG aw H || Ryerson
G her Sources: library, newspapers, nagazi nes etc-

METHCD O PRESENTATI O\

Lecture and di scussion periods will forma part of
the | earning process. | ndi vi dual and group work
wi || suppl ement and reinforce the probl emsol ving
know edge the student has acquired.

SUBJECT MATTER :

Retai | i ng today AV presentation
Careers in Retailing -

D stribution Text, OChapter 1
Retailing in the Econony " " 2
Retailing -a brief history " 3
Onner shi p o " " 4
Four Basic Retailing

functions " " 5
TEST # 1 (approxi mately week of Feb. 6th)

Control ling Merchandi se Text, Chapter 6
Sel |'ing " ! 7
Qualities and Skills " " 8

TEST # 2 (approxi nately week of March 19th)



Subj ect matter:

Sal es Pronotion Text,
Mar ket & Marketing research”
Goodwi | | :

O gani zati on !
The Government and the
consuner in Business "

TEST # 3 (approxi matel y week

Chapter 9
" lo

11
" 12

" 13
of April

23)



